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® Market & Portfolio Overwiew of Frozen&Canned Food

@ Market & Portfolio Overwiew of Margarine Business

@® 30.09.2024 Financial Results
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FROZEN AND CANNED FOOD BUSINESS UNIT

ULKER

Supgr Fresh B%%&_’;b Teremyaé  LUNA ( Sab&h)
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FROZEN FOOD

CATEGORY OF THE FUTURE

22 BILLION TL
ANNUAL SALES
VALUE*
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Source: *Nielsen, Total TR, Frozen Food MAT 2024 vs 2023 Sept. **IPSOS Frozen Food MAT 2024 vs 2023 Sept. ***Nielsen, Total TR Frozen Food FY 2023

KEREVITAS

GROWTH THROUGH
INNOVATION***

In 2023

NEW SKU

—
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FROZEN FOOD

CATEGORY OF THE FUTURE

MARKET TONNAGE (in tons) MARKET VALUE (in billion TRY)

The market, which has shown +50 thousand tonnage The market, whose value has increased 5 times in the
growth in the last 3 years, is expected to grow 9% with last 3 years, is expected to continue its high turnover
+21 thousand tons by the end of 2025. growth trend at the end of 2025.

33,2
%41
49 236K /
%18
222K %V 24,5

6.3
2024 2025 2022 2023 2024 2025

%13 189K
167K

Source: Nielsen Frozen Food YTD September 2024
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MARKET LEADER

FROZEN FOOD = SUPERFRESH

PIONEER AND THE WIDEST HIGHEST STRONG BRAND
LEADER OF THE PRODUCT/SOLUTION HOUSEHOLD AWARENESS
CATEGORY PORTFOLIO _ PENETRATION

Frozen Food Market leader by 12 subcategories Highest penetrated

far with 40% value share in SR Ty Ty 10 products brand with %633 %100

the market w/o private label* , ] .
/op Leading the market with penetration rate™** Brand awareness rate
breakthtough innovations** )

Source: *Nielsen, Total TR w/o HD, Frozen Food Exc. Water&Dessert&Chicken YTD 2024 Sept. **Nielsen, Total TR, Frozen Food YTD 2024 Sept. ***IPSOS Frozen Food MAT 2024 Sept.
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MARKET LEADER

STILL THE MARKET LEADER BY FAR IN 2024

SUPERFRESH IS THE MARKET LEADER IN ALL OF THE PRIORITY CATEGORIES!

TOTAL MARKET SHARE

(w/o Hard Discount)

5 5 5
I-.-_-_-_.-

Superfresh  Compt.1 Compt.2  Compt.3 Compt.4  Compt.5

FOCUS: BAKERY PRODUCTS

(Subsegment
Superﬁesh (+2,6)
F h
W N n
Puff

Value Share %)
Pizza Ravioli Pastry Croquette Potato

STRATEGIC

Superfreshl  (+3,5)

POTATO & CROQUETTE

(+6,0)
Stperfresh;
e: Nielsen, Total TR, Frozen Food YTD 2024 vs 2023 September
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CANNED TUNA

RECORD MARKET SHARE SUCCESS FROM SUPERFRESH!

We broke our Market Share record (23%) by increasing "
our market share by 10 points in the SuperFresh Tuna ‘
category in September! ’ \

B

%13
PP

R — - —.
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r S e %«: Fre
e ”\""" !
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August September

Source: Nielsen, Tuna Fish, September’24 Value Share
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LEADER IN INNOVATION

RESEARCH & DEVELOPMENT PROJECTS

BRAND WITH THE FIRST FROZEN
FOOD R&D CENTER IN TURKEY

Founded in 2017
A total of 137
collaborations with
many institutions, from
R&D centers to private
companies

Product, packaging,
machinery and
agricultural R&D units
New product
development, product
improvement, process
development and

KEREVITAS

6 PROJECTS COMPLETED AND COLLABORATIONS WITH
47 INSTITUTIONS IN 2023 - 9 ACTIVE PROJECTS IN 2024

EUROPEAN UNION AND TAGEM (General Directorate of Agricultural
Research and Policies) PROJECTS (UNDER EXECUTION)

Smart Agriculture Fields in the — ~%<@ TAGEM 1003
European Region (SAFER) PROJECT, A TUBITAK EXCEL4PRO PROJECT

Solving the needs for smart production technologies for agricultural COLLABORATION I GG 4 Eeh s EE ke
fields with the help of drone technology for early detection of plant protein demand and secure food
diseases and pests in the world. supply, the issue of researching
alternative plant protein sources
to animal proteins will be
examined.
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Functional Foodstuffs and
Production Technologies from
Potato Processing Waste
Development



STRATEGIC
INNOVATION FOCUS

SUPERFRESH IS GROWING THROUGH
NEW PRODUCT LAUNCHES
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AWARDS

SUPERFRESH IS THE MOST LOVED BRAND
T IN THE FROZEN FOOD CATEGORY .
According to the results of Turkey’s Lovemarks 2024 Research,
SuperFresh was selected as Turkey’s MOST LOVED FROZEN FOOD brand. This pride belongs to all of us!
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KEREVITAS

EDIBLE FATS & OIL (EFO) BUSINESS UNIT

I:"m: ’ ULKER <D ‘
,SL!?&T Fresh B}%ﬂ/b TEREMYAG LUNA ( Sabah) ‘@@/
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TOTAL MARGARINE SALES VALUE (£ MILLION) SEGMENT VALUE SHARE%

+%45 Value Growth 3 main margarine segments

Weighted ones: Brick & Tub

MAT'22 MAT’23 MAT'24 Cooking

Source AC Nielsen, Total Turkey, Total Margarine Value, Q3 MAT
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PENETRATES ALMOST E

O — Margarine Market ,Value Share % Margarine Market ,Value Share %
QUANTITY o
G 3 PENETRATION sl

LEADER IN BRICK SEGMENT LEADER IN TUB SEGMENT
MARGARINE TOTAL MARGARINE TOTAL .

4,2 kg

KEREWTAS ero Business unir | KERSVITAS ero Busingss uniT

Competitor 1 276% *+39,2 pts

%69 2,4 kg
+

COMPETITOR COMPETITOR

%43 1,4 kg

Competitor 2 +62,5 pts

Competitor 3 +65,9 pts

B

KEREVITAS Competitor /‘ KEREVITAS Competitor

Source :Ipsos, Total Turkey, Margc;rine Household Penetration MAT Q3 2024 _ )
KERM[AS AC Nielsen, Total Margarine,Value Share,Total Turkey w/o Discout, MAT Q3 2024 13 v l L D I Z * H O L D l N G
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FINANCIAL RESULTS

Superfresh Blzl"b reremyac  LUNA Cab,a)
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KEREVITAS

30.09.2024, HIGHLIGHTS

IS N
M ®
/M1 Sales Revenue Gross Profit EBITDA
Including TAS 29 Effects Including TAS 29 Effects Including TAS 29 Effects
6.751.400 19 296.345 203%) L raran margir marly 1.687.207
, oo 2o ] |merain 3.649.274 — 9% 1.636.513
5.494.816 : 17.323.706 1.367.734 3 354.494 711.247 Imargin
. . 1 120 774 f 502.190
3Q23 3Q24 3Q23 3Q24 FY23 FY24 3Q23 3Q24 FY23
_________________________ E ;Qélﬂd.iaéh:l:,&_s“éé—_Iéi’-_fé-é:chs"mmmmmm"“" Excluding TAS 29 Effects Excluding TAS 29 Effects o
- - [13,6% |
: kS 7T @zl e
15.417.027 - rigrzg?n . 4.,029.573 r:]:l;:;/:,n 2.104.064
(273% ! rrzwerQ_/m 167% rllzfg/ln 1.458.412
5.338.175 10 655.396 Imargin 1.404.608 ¥ 2515922 margin
[ ] . . i l : l B 778 i
3Q23 3Q24 3Q24 L 3Q23 3Q24 FY24

*in Thousand TRY

KEREVITAS
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KEREVITAS

30.09.2024, HIGHLIGHTS

NET DEBT / EBITDA

(0,73x)
2.151.927\
499.717

Dec.23 Sep.24

'

\

NET WORKING CAPITAL / SALES

(12,8%) (13,2% |
3. 296 208 3.129 326

Dec 23 Sep 24

* Revenue and EBITDA amounts used in the calculations are annualized.

** Net debt is calculated by deducting cash and cash equivalents and other receivables from related parties from the total debt amount.

*** |n Thousand TRY, TAS 29 Effects are included.

KEREVITAS
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KEREVITAS

REVENUE AND EBITDA BY SEGMENTS

REVENUE EBITDA

FY2024

M Frozen&Canned Products B Edible Fats&Oil

KEREVT[AS *TAS 29 Effects are included. 18 YILDIZ*HOLDING



Disclaimer

“This presentation contains information and analysis on financial statements and is prepared for the sole purpose of providing information relating

to Kerevitas Gida Sanayi ve Ticaret A.S. (Kerevitas).

This presentation contains forward-looking statements which are based on certain expectations and assumptions at the time of publication of this
presentation and are subject to risks and uncertainties that could cause actual results to differ materially from those expressed in these materials.
Many of these risks and uncertainties relate to factors that are beyond Kerevitas's ability to control or estimate precisely, such as future market
and economic conditions, the behavior of other market participants, the ability to successfully integrate acquired businesses and achieve anticipated

cost savings and productivity gains as well as the actions of government regulators.

Readers are cautioned not to place undue reliance on these forward-looking statements, which apply only as of the date of this presentation.
This presentation merely serves the purpose of providing information. It neither represents an offer for sale nor for subscription of
securities in any country, including Turkey. This presentation does not include an official offer of shares; an offering circular will not be

published.

This presentation is not allowed to be reproduced, distributed or published without permission or agreement of Kerevitas.”
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KEREVITAS

Investor Relations
yatirimci@kerevitas.com.tr

Borsa Istanbul: KERVT.IS - Bloomberg: KERVT TI
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