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FROZEN AND CANNED FOOD BUSINESS UNIT

92



22 BILLION TL 
ANNUAL SALES 

VALUE*

HIGH HOUSEHOLD 
PENETRATION INCREASE

**

GROWTH THROUGH 
INNOVATION***

%108
VALUE 

INCREASE

In 2023 

+404
NEW SKU

Penetration %

+6 pts +1.8 mio

%78 %84 18,4
mio

20,2
mio

MAT’23 MAT’24 MAT’23 MAT’24

Penetration (abs)

Source: *Nielsen, Total TR, Frozen Food MAT 2024 vs 2023 Sept. **IPSOS Frozen Food MAT 2024 vs 2023 Sept. ***Nielsen, Total TR Frozen Food FY 2023

FROZEN FOOD
CATEGORY OF THE FUTURE
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YILLIK 
22 MİLYAR CİRO*

YÜKSEK 
PENETRASYON ARTIŞI**

YENİLİKLE BÜYÜYEN 
KATEGORİ***

%108
CİRO 

BÜYÜMESİ

2023’TE 

+404
YENİ SKU

Source: Nielsen Frozen Food YTD September 2024

Penetrasyon %

+6 puan +1.8 mio

%78 %84 18,4
mio

20,2
mio

MAT’23 MAT’24 MAT’23 MAT’24

Penetrasyon (abs)
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FROZEN FOOD
CATEGORY OF THE FUTURE



MARKET LEADER
FROZEN FOOD = SUPERFRESH

PIONEER AND THE 
LEADER OF THE 

CATEGORY

WIDEST 
PRODUCT/SOLUTION 

PORTFOLIO

HIGHEST 
HOUSEHOLD 

PENETRATION

STRONG BRAND 
AWARENESS

%100
Brand awareness rate

Frozen Food Market leader by 

far with 40% value share in 

the market w/o private label*

Source: *Nielsen, Total TR w/o HD, Frozen Food Exc. Water&Dessert&Chicken YTD 2024 Sept. **Nielsen, Total TR, Frozen Food YTD 2024 Sept. ***IPSOS Frozen Food MAT 2024 Sept.

12 subcategories

& 400+ products
Leading the market with

breakthtough innovations**

Highest penetrated

brand with %33 
penetration rate***
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40

9 8

38,5

23,6
30,1

42,8

24,2
(+2,6)

(+4,2)

(+5,1)

(+3,5)

(+6,0)

Source: Nielsen, Total TR, Frozen Food YTD 2024 vs 2023 September
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Source: Nielsen, Tuna Fish, September’24 Value Share



LEADER IN INNOVATION
RESEARCH & DEVELOPMENT PROJECTS

BRAND WITH THE FIRST FROZEN 
FOOD R&D CENTER IN TURKEY

Founded in 2017
A total of 137 

collaborations with 
many institutions, from 
R&D centers to private 

companies

Product, packaging, 
machinery and 

agricultural R&D units
New product 

development, product 
improvement, process 

development and 
improvement studies

6 PROJECTS COMPLETED AND COLLABORATIONS WITH 
47 INSTITUTIONS IN 2023 - 9 ACTIVE PROJECTS IN 2024

EUROPEAN UNION AND TAGEM (General Directorate of Agricultural 
Research and Policies) PROJECTS (UNDER EXECUTION)

Smart Agriculture Fields in the

European Region (SAFER)
Solving the needs for smart production technologies for agricultural 
fields with the help of drone technology for early detection of plant 
diseases and pests in the world.

8

TAGEM 
EXCEL4PRO PROJECT 

In order to meet sustainable 
protein demand and secure food 
supply, the issue of researching 
alternative plant protein sources 
to animal proteins will be 
examined.

TAGEM 1003 
PROJECT, A TÜBİTAK 
COLLABORATION

Functional Foodstuffs and 
Production Technologies from 
Potato Processing Waste 
Development



TOTAL 27 LAUNCHES IN Q1-Q3 2024
INCLUDING INNOVATIONS, RELAUNCHES AND CHANNEL EXCLUSIVE PRODUCTS

STRATEGIC 
INNOVATION FOCUS SUPERFRESH IS GROWING THROUGH 

NEW PRODUCT LAUNCHES
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APPROXIMATELY 9 BILLION TL SALES 
VALUE, HIGH GROWTH TREND
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PENETRATES ALMOST EVERY HOUSE IN TURKIYE

13

COMPETITION
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STRATEGIC 
INNOVATION FOCUS WE ARE GROWING THROUGH NEW PRODUCT 

LAUNCHES

TOTAL 12 LAUNCHES IN Q1-Q3 2024
INCLUDING INNOVATIONS AND CHANNEL EXCLUSIVE PRODUCTS
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FINANCIAL RESULTS
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30.09.2024, HIGHLIGHTS
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30.09.2024, HIGHLIGHTS
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REVENUE AND EBITDA BY SEGMENTS

34,0%

66,0% 36,7%

63,3%
58,5%

41,5%

49,9%50,1%

34,5%

65,5% 38,8%

61,2%
59,0%

41,0%

53,1%46,9%
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