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FROZEN & CANNED FOOD BUSINESS UNIT
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25,4 BILLION TL 
ANNUAL SALES 

VALUE*

HIGH HOUSEHOLD 
PENETRATION INCREASE

**

GROWTH THROUGH 
INNOVATION***

%100
VALUE 
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In 2024 

+437 
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Penetration %
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%80 %86 19,0
mio

20,7
mio

2023 2024 2023 2024

Penetration (abs)

Source: *Nielsen, Total TR, Frozen Food 2024 vs 2023. **IPSOS Frozen Food 2024 vs 2023. ***Nielsen, Total TR Frozen Food 12M'2024

FROZEN FOOD
CATEGORY OF THE FUTURE
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FROZEN FOOD
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MARKET LEADER
STILL THE MARKET LEADER BY FAR IN 2024
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{ƻǳǊŎŜΥ bƛŜƭǎŜƴΣ ¢ƻǘŀƭ ¢ǸǊƪƛȅŜΣ Frozen Food exc. Water&Dessert&Chicken 2024
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MARGARINE MARKET REACHED9.5 BILLION TRY 
SALES VALUE

2022 2023 2024

5.211

6.835

9.467

% 35,4
% 64,4

{ƻǳǊŎŜΥ !/ bƛŜƭǎŜƴΣ ¢ƻǘŀƭ ¢ǸǊƪƛȅŜ ¢ƻǘŀƭ aŀǊƎŀǊƛƴŜΣ нлнп

TOTAL MARGARINE VALUE (BILLION TRY)
%39 VALUE GROWTH

VALUE GROWTH
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Source: IPSOS,  2024
!/ bƛŜƭǎŜƴΣ ¢ƻǘŀƭ ¢ǸǊƪƛȅŜΣ excl. Discounters, 2024

WE ARE LEADING IN MARGARINE SECTOR
COMPETITION
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FINANCIAL RESULTS
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31.12.2024, HIGHLIGHTS

29% 
margin

30,9% 
margin

20,3% 
margin

23,7% 
margin

20,3% 
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11,4% 
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margin



10

31.12.2024, HIGHLIGHTS
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CONSOLIDATED QUARTERLY RESULTS
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FROZEN&CANNED PRODUCTS BUSINESS UNIT

37,7% 
margin

38,1% 
margin

30,1% 
margin

21,5% 
margin

23,5% 
margin

16,2% 
margin30,5% 

margin

15,7% 
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EFO BUSINESS UNIT

25,1% 
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27,4% 
margin

15,4% 
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11,2% 
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REVENUE BY BUSINESS UNIT
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SALES VOLUME BY BUSINESS UNIT
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PRIORITIES OF KEREVITAS



OUR PRIORITIES

ACHIEVE 

SYNERGY
MAKE ACCESSIBLE 

INNOVATIONS

STRENGTHEN 

MARKET 

LEADERSHIP

BE 

COMPETITIVE

BE 

REACHABLE

E@I@RųMSƙ
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ADOPT 

RESTRUCTURED 

LOW COST BUSINESS 

APPROACH

ACHIEVE EFFECTIVE 

DIGITAL 

TRANSFORMATION

BE 

SUSTAINABLE & 

INCLUSIVE

BE A PIONEER IN 

TARGET-FOCUSED 

SHOPPER 

MARKETING

MAKE 

COMMUNICATIONS 

THAT MAKE 

DIFFERENCE

OUR PRIORITIES
E@I@RųMSƙ
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APPENDIX

21



HOUSEHOLD PENETRATION
HIGHER HOUSEHOLD PENETRATION

POTENTIAL FOR ALL OF THE SUBCATEGORIES
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CONSOLIDATED SUMMARY BALANCE SHEET
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CONSOLIDATED SUMMARY INCOME STATATEMENT
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