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KEREVITAS

A LEADER IN TR FOOD INDUSTRY

Superfresh

UxER

TEREMYAG

PASTACILIX GRDNLER]

Undisputed leader in TR fr o . : . i ey
P 5 aestt Largest capacity in the region Broad portfolio & beloved brands Wide distribution & export network
food and margarine market
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KEREVITAS

SHAREHOLDING STRUCTURE

Other
25.4%

Yildiz Holding A.S.
54.3%
Murat Ulker

10.0%

Ufuk Yatirim A.S.
10.3%

Free float of 20.1%
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KEREVITAS TRUSTED LEADER IN TR FROZEN FOOD MARKET

FOR OVER 4O YEARS...

VIL‘DIZ ("BORSA
© < iSTANBUL
. HOLDING - &
The first factory . ¥ — Establishment of Inclusion of
in Bursa ! Frozen potato Acquisition Afyon / Emirdag sustainability
Export of seafood : production by Yildiz Holding factory index

© @'\)@@l SO

Product Restructuring 3
e \ Covid-19 Safe
range .expands — after acquisition ! 7 BESLEW’!{S Production
(pizza, _ \ ' 100% of Besler Certificate
vegetables & fruit, icition f
RSty Drotaets) acquisition for

a total consideration
of TL 904,5 mn
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PIONEER, LEADER AND INNOVATORIN TR
EDIBLE OIL & MARGARINE ... ,_

BESLER

||
Covid-19 Safe
Production

1SO 22000
Certificate
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VALUE GROWTH
£1.9 B SALES VALUE, HIGH GROWTH TREND

TOTAL FROZEN FOOD SALES VALUE (£ MILLION) o
(FMCG growth; 2018: +18%, 2019: +15.5%, 2020: %18,8) E—

1,245
1,056 Puff Other
Turkish Pastry Bakery
+51% Ravioli 6% 1%

6%

Seafood
8%

Dessert
10%

Vegetable&Fruit
10%

0,
867 +18%
670 +22%
S +29%
467
+19%
l+20%

2014 2015 2016 2017 2018 2019

French

Rolls Fries & Croquettes
10% 15%

Source: Nielsen, Total Turkey, Total Frozen Food Market, 2020

KERSVITAS YILDIZ % HOLDING



HIGH HOUSEHOLD
PENETRATION

POTENTIAL FOR REACHING MORE BUYER
BASE & HIGH HOUSEHOLD PENETRATION

FROZEN FOOD CATEGORY HOUSEHOLD PENETRATION (%)

+4,0%

——

2014 2015 2016 2017 2018 2019 2020

Source: IPSOS, Household Panel, 2020
) o ” _
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ce: Nielsen, Total Turkey wo HD, 2020

LEADERSHIP
UNDISPUTED LEADER IN TURKEY FROZEN FOOD MARKET

e

Competitor 1

21% +28 pts

Competitor 2 +44 pts
Competitor 3 +45 pts
Competitor 4 . 29 +47 pts

-
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PRODUCT RANGE
GIANT PORTFOLIO: 13 CATEGORIES & 181 SKU’S
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NEW Experiences

INNOVATION AND
NEW PRODUCT LAUNCHES

INVESTING ACROSS THE BUSINESS
TO SUSTAIN GROWTH

NEW Occasions NEW Categories

——

S e
1perfrogh '
- . a3 5-5 Ll

Focn

| Cliperfreshile

SANDVIC

EKMEG] 4

Tiirkiye'de lk ve Tek!
Tava Boregi
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TOTAL MARGARINE SALES VALUE (£ MILLION) SEGMENT VALUE SHARE%

Growth by above FMCG (FMCG growth; L
2018: +%18, 2019: +%15,5, 2020: %18,8)

3 margarine segments
+20,4% Weighted ones: Brick & Tub

[ J *)
S 1% >

Brick
Source: AC Nielsen, Total Turkey, Total Margarine Value, 2020
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HIGH HOUSEHOLD
PENETRATION PENETRATES ALMOST
> T EVERY HOUSE IN TURKEY

COMPANY HOUSEHOLD PENETRATION (%) )&)& )&h\

Besler: 3 in 4 houses in Turkey

78 78 77

55

50

Besler Competitor

47

Besler . Competitor Besler Competitor Besler \ Competito

2019 2020

KEREVITAS Source: Ipsos, Total Turkey, Margarine Household Penetration %, 2020 YILDIZ > HOLDING



UNDISPUTED

Value Share%

s BESLER

GIDA VE KIMYA SAN.VETIC.A.S.

65.6%

Competitor 1 28.4% +37 pts

Competitor 2

5.3% +60pts

Competitor 3

0.6% +65 pts

KEREVITAS Source: AC Nielsen, Total Margarine, Value Share, Total Turkey w/o Discount, 2020



LEADERSHIP

UNDISPUTED LEADER IN EACH SEGMENT

Value Share%

43

LEADER in. BRICK SEGMENT LEADER in TUB SEGMENT

I /@
g _*13 Points

Competitor 38%

Competitor 23%

—

KEREWTAS Source: AC Nielsen, Brick& Tub Margarine, Value Share, Total Turkey w/o Discount, 2020 YILDIZ * HOLDING



PRODUCT RANGE 6 BRANDS & 31 SKU’S:

FOCUS THROUGH STRATEGIC PORTFOLIO

CORE

Focus on Rejuvenation

N\

/

v
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INVESTING ACR!
TO SUSTAII

Solution For The Target New Format For Our
Group's Need Successful & Unique Flavor
Lezzetli Yemek ve Hamur lsinin 'Cak‘fgy//g”'
Pratik ve Ekonomik ﬁ”,vmg ngzgf‘ﬁ,mﬂr,

Jrmaxion

Rl )
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KEREVITAS

31.12.2020, HIGHLIGHTS

Co nsélidated

Revenue Gross profit / margin EBITDA / margin

3.055,7mTL 746 m TL

+22,6% 24.4% margin

468.7 m TL

15.3% margin

Net debt / EBITDA Market % in frozen food Market % in margarine

50%

EBITDA- Excluding other operating income and expenses. Market shares are as of 31.12.2020, excluding HD markets
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31.12.2020, PROFIT & LOSS (M TL)

Consbliclated

10000 +22.6% yoy Net Sales growth y
+23.5% yoy EBITDA growth 300%
900.0
896.4
8000 ____ 25.8% 777.0 26.1% 250%
T e 24.0% 24.8% 24.2% 23.8%
: 23.8% 692.0 23-2%
i 621.2 200%
600.0 e 590.1
5000 17.4%
- ] ' 150%
2 14.5% 14.2%
4000 : 14.0%
3000 10.0%
167.1 184.8 -
2000 - 160.3
1969 ' 89.8 L 97.1 98.1 117.2 §563  50y,
1000 F - 912 P i '
£ - . ! L 3 I l I 00%
Q1, 2019 Q2, 2019 Q3, 2019 Q4, 2019 Q1, 2020 Q2, 2020 Q3 2020 Q4, 2020
Il Sales Gross Profit EBITDA Gross Profit Margin - —— EBITDA Margin
EBITDA- Excluding other operating income and expenses.
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KEREVITAS

31.12.2020 NETDEBT(M TL) & NWC

Consolidated
| 10000
[P — B 75
B 610.0 Inventory : } 80
6000
2330
4000 bl l 65
| 161x T — 1
G ‘ 0.50x
'M ' Trade Receivables : : I 62
I
31/12/19 3112/20
20 40 60 80 100
Net Debt / EBITDA 31122019 W 31122020

EBITDA- Excluding other operating income and expenses.
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i AGRICULTURE IS OUR

FUTURE"™ AWARD

. TARIM
o WF  ORMANIN
GELECEGI
“"\' TOPRAGIIA
& 0l

N v Kerevitas won “Those Who Carry
Agriculture to the Future” &

¥ “From soil to plate with zero
food loss Project” awards by

Turkuuaz Media Group with the

. contributions of the Ministry of

Agriculture and Forestry.

KERSVITAS

COVID-19 SAFE
PRODUCTION CERTIFICATE

COVID-19

Both Besler istanbul and
Kerevitas Bursa factories
had the certificates for safe
production

Kereuvitas won 2 awards with
2 marketing projects:

*» Gold Winning Project:
superfresh «Actkinca Hazir Lezzet»
Campaign

» Bronz Winning Project:
Bizim Yag & Superfresh TV Cooking
Show

2020 AWARDS

SUPERIOR
o
o

$
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NEW PRODUCT
DEVELOPMENT

* New category entrance: Brought
long-awaited bakery products in the
market (Frozen Bakery)

* Creation of new consumption
occasions: Pan baked pastries,
toastable pizza, ready to eat/heat
products

= Special products for e-commerce

EFFECTIVE CHANNEL
STRATEGY

* Effective channel presence
(Local, Modern & E-commerce)

*« E-commerce focused activities

,)/"" ;
SUPERFRESH MANTI

AVANTAJLI FIYATIYLA
26 Kasim=-9 Arahk tarihleriarasinda

"TA!

2020 PANDEMIC ACTIONS LA
FOR OUR BUSINESS —

FOCUS on DIGITAL
COMMUNICATION

 Increased presence & performance
at social media

+ lnvested in relationships with
growing and innouative partners
(influencers, recipe content
platforms etc)

bontly Rk
L

VY
" | Katilmak ok kolay! - = 2
Ep

i

]
2etlerine goverdifin T e
Tevemyodie trifleini
m ik sunum Sneritorinie hazria. A
- o —
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KEREVITAS

Disclaimer

“This presentation contains information and analysis on financial statements and is prepared for the sole purpose of providing information relating

to Kerevitas Gida Sanayi ve Ticaret A.$. (Kerevitas).

This presentation contains forward-looking statements which are based on certain expectations and assumptions at the time of publication of this
presentation and are subject to risks and uncertainties that could cause actual results to differ materially from those expressed in these materials.
Many of these risks and uncertainties relate to factors that are beyond Kerevitas's ability to control or estimate precisely, such as future market
and economic conditions, the behavior of other market participants, the ability to successfully integrate acquired businesses and achieve anticipated

cost savings and productivity gains as well as the actions of government regulators.

Readers are cautioned not to place undue reliance on these forward-looking statements, which apply only as of the date of this presentation.
This presentation merely serves the purpose of providing information. It neither represents an offer for sale nor for subscription of
securities in any country, including Turkey. This presentation does not include an official offer of shares; an offering circular will not be

published.

This presentation is not allowed to be reproduced, distributed or published without permission or agreement of Kerevitas.”
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KEREVITAS

KEREVITAS

Investor Relations
yatirimci@kerevitas.com.tr

Borsa istanbul: KERVT.IS - Bloomberg: KERVT TI
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